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MESSAGE

FROM

THEPRESIDEN

Medha Sharma
President

Hello,all the well-wishersof Visiblelmpact,

| continueto feel humbledto havefoundedandleadthis organizationsince2015.In our 8th year of
progress, | can only say that we build our past by building on the future.

This year, we bounced back. In 2021, amidst COVID, we struggled yet kept afloat and gave a safe
landing to our initiatives. Thisegr, it was more about opening our arms again and soaring higher.

We canpat ourselvedor havingyouth-friendly FP203@ommitments for whichwe conductedyouth
consultations, and supported the national writeshop and sensitization meetings at the padvinc
level.We stoodasa strong YouthFocalPoint,and our advocacyfor meaningfulandinclusiveyouth
participation remains intact at the sufational to international level.

We havecontinuedto work with youngpeopleon the grassrootshe it throughleadershipsessions

for Chepang girls, menstrual health prograatschools, opemic events ofSheDecidespr youth
consultations for safe abortion. With more than ten publications this year and several media
fellowships, including those targeted at margiized populations, we continue to show our belief
that visible impact is possible.

Our volunteers, alumni, and staff are doing greater things in their community, nationally and
AYOGSNYylFGA2yLrtted L 0StASOS +AaA otipSor advocdeydi Qa Y
SRHR issues is now tested.

I would like to thank our advisorycommittee,executivecommittee,donors,partners,staff, interns,
volunteers, beneficiaries, participants, walishers, and friends for always standing with us.

In 2023, ve will strengthen our presence at the grassroots, reach the marginalized youth through
digitalinterventions,continueto advocatefor issueghat truly concernyoungpeople,and grow with
partnerships and larger interventions. | look forward to your coméid support.
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About

Visible Impact

Visible Impact (Visim) is a young worded notfor-profit
companythat aimsto createa¥ @ A & X bJfin@ha [@esof youth,
adolescent girls and women and their immediate families and
communities, with a focus on leadership development, advocacy,
andrealizationof their sexualandreproductivehealthandrights.

Established 7 years ago in 2015, Visim has been able to reach
55,150+adolescentandyouth directly.432+socialchampionshave
been empowered to be the voice in the communigdvocating
for sexual and reproductive health and rights, leading toward]s
communityled local development as mandated in the federal
setup by the Constitution of Nepal 2015. Going by the evolving
trends indigital innovation, Visim has also extensively used social
media initiatives over these years, with 45 million reaches. Visim
has managed around 40 small and large projects till date with
funders including government, UN Agencies, bilateral agencies,
internationalandnationalnon-governmentabrganizationsyouth
groups, etc.

Obijectives

VISIOn To facilitate mentorship and development dajirls,
women, and youth as social champiof&r socio
economic transformation.

To promote safe spaces for adolescents and youth
SRHR, human rights, climate justice, mental heal

Creating a visible impact on the lives
of everygirl, everywoman,andevery
youth.

. . economt empowerment,humanitarianresponsegtc.
M|SS|On To act as a strong support system providing techni
assistance to the government and ngovernment
entities for research and advocacy initiatives.

Unleashthe capabilitiesof girls,women,
and youth in various socieconomic
spaces through inclusive, participatory,

and transbrmative approaches. Non-n eg otiablevalues

Theo ryOf chan ge Humanrightsare alwaysat the core.

Ensure and promote meaningful and inclusive youth

participation.
Feministprinciplesare alwaysfulfilled.

Innovative Approach x Beneficiary
Engagement = Visible Impact




Organizational
Profile

Visim is a young womentled organization.Within its Board of
Directors, yoth, and experienced professionals are balanced. The
organization's dayo-day operations are led by a young, dynamic
workforce.

Our board membersare:
80%youth

80%women

Our staff: Visim had 7 permanent staff in 2021/022. Our staff

consists of 71.4% ferhaS | YR wmMnms: @&2dzy3 LIS2LI Sd
organizational structure is shown in the image below:

BOARD
OFDIRECTORS

ManagementTeam

ResearhandEvaluation
(M&E, research and
consultation)

Solutions and Impact
(Programmplementation)

Innovationand Partnership
(Networking and
Fundraising)

Engagemen& Operations
(Finance,
Communications, HR)
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YOUACccess

Visible Impact has been actively working on
young people's SRHR and lobbying with local,
provincial, and federal governments to hold
them accountable for current adolescent and
youth-related FP2030 commitments. The

project's goalis to keep track of the commitments
made by the Nepal government as part of the
FP2020 recommitment process, which focuses
on youth and takes a firm stance in favor of the
need for family planning among individuals with
disabilities. The Provincial Health Bill, which
includes provisions for adolescent and youth-
friendly sexual and reproductive health care
in Province 1, was enacted as a result of our
vigorous advocacy through our prior initiatives.
YouAccess 2021 concentrated on supporting and
bolstering Province 1's Provincial Health Bill.




Activities:

a) Review Meeting and

Refresher Training

On September 2829, 2021, our
21 Family Planning champions
participated in a 2-day review meeting
and refresher training at the Godavari
Village Resort in Godavari, Lalitpur.
Our facilitators led interactive sessions
with each of the FP champions. Our
FP champions received accurate
information about family planning
and SRHR, advocacy strategies, as
well as guidance on clarifying their
values and changing their attitudes
around SRHR and family planning.
They also discussed their problems
and lessons learned after reviewing
their completed activities.
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b) Generating Support from the Public

As part of this initiative, our FP champions from
each of the seven provinces led a total of 16 peer
sessions on family planning and were very active
on social media in debunking misconceptions
about various family planning methods. To gather
information for the provincial issue brief, they also
interviewed 32 key informants and held 13 focus
group discussions with numerous healthcare
professionals and service recipients.

c) Lobby Meeting

The provincial government in Province 1 made the
decision to create the Provincial Health Bill with a
particular focus on adolescent and youth-friendly
sexual and reproductive health care in their province
as a result of our prior activities in that province.
With the help of this project, we had a productive
conversation about the Provincial Health Bill with
the provincial legislator, health care providers, local
youth, and other concerned stakeholders. Despite
the commitment, the discussion of the Provincial
Health Bill was unable to advance because all
physical meetings had to be canceled in accordance
with COVID-19 policy. The Provincial Health Bill is
still in its earliest stages.

d) Issue Briefs

Based on the findings from various Key Informant
Interviews (KIIS),and Focused Group Discussions
(FGDs)xonducted by the champions in their
respective provinces, a provincial issue brief was
developed, with the motive of supporting the
advocacy effort in the respective provinces. The
issue briefs were developed in both English and
Nepali language.

e) Value Clarification and Attitude Transformation
Two days-long value clarification and attitude
transformation session for youth was conducted
in Madhesh Province and Karnali Province. In total,
50 youths were value clarified and saw a change in
their attitude regarding SRHR and family planning.
Different interactive approaches were used during
the session.

f) Visibility Materials

As part of this program, Visim developed various
visibility products, including T-shirts, tote bags,
sweatshirts, and masks. These materials all
contain information about family planning. These
materials have been disseminated to a wide range
of stakeholders through various events.

Impact

We worked with 21 family planning champions
from diverse backgrounds to help them become
advocates for the issues that affects them and
other young people like them. Advocates for family
planning also created issue briefs. The Provincial
Health Bill's finalization will be pursued by the
provincial government of Province 1.




FP2030

Asthe nation'sFamilyPlanning2020youth focal point, Visiblelmpact
has been working with other focal points, the government, other
partners,andstakeholdersaswell asthe FP202Gecretariatto assist
the nation in achieving its family planning objectives.

Activity

a) ProvincialYouthConsultatiors

Provinciallevelyouth consultation was conducted in all 6 provinces,
with the participation of more than 175 youths in their diversities.
The consultation was conducted at Ithari of Province 1, Janakpur of
Madhesh Province, Pokhara of Gandaki Province, Butwal of Lumbini
Province Surkhetof KarnaliProvince and Dhangadof Sudurpaschim
Province. The recommendation from the Bagmati Province was derived
from a similar consultation that Visim had previously organized.

Impact

Therecommendationghat cameout of theseprovincialconsultations
summarizedhe needsof youngpeopleacrosshe nation, whichwas
very helpful in generating firm commitments to guarantee young
people's access to family planning devices.
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Sammanata

(Equality)

ProjectSammanatavasput into practicein severalocationsthroughout

Nepal in an effort to familiarize young people with the Generation
EqualityForum(GEFandto buildmomentumthroughconventionaland
digitalmedia. Theseefforts largelyconcentrdaed on the bodily autonomy

and SRHR. This project's primary goal was to increase the visibility and
comprehension of GEF and its action coalitions.

Activities:

a) Sensitizationron GEF, Bodily Autonomyand SRHR

Sensitizatioron GERndits actioncoalition an bodily autonomyand sexual

and reproductive health and rights were carried out in 5 provinces, namely,
Provincel, BagmatiProvince GandakiProvince LumbiniProvince and
Sudurpaschim Province. The facilitator's engaggegniqueshelped dispel
myths about bodily autonomy and SRHR while also raising the youth's
awareness on GEF.

b) SocialMedia Postsand Webinar

Throughour socialmediaaccountsmanyinfographicdeaturingdetails
about the Generation Equality Forum and its 7 action coalitions were
disseminatedaspart of this engagementin total, 30 infographicsvere
posted throughout the project duration. Along with this, 3 webinars
were also conducted,which saw the participation of more than 150



youthsfrom aroundthe country. Thethematicarea Khalti, and Santosh Upadhayaya, Mr. Nepal 2019

of this webinar was bodily autonomy and SRHR. and3rd RunnerdJp- Mr. Supanational2021,were
allfeaturedin videosfor the PSAshat followedthe

¢) Media Fellowship style of "10 questionswith celebrities."Likewisea

We recruited four media professionals for our GEFoalitionmeetingwasalsoconductedwith GEF

media fellowship program after realizing the Coalition to discuss the advocacy issues in Nepal

crucial role that the media plays in quickly getting regarding GEF.

newsandinformation out to alargeaudience.The

GEF and its seven action coalitions were briefed

to our media fellows. Through this effort, a few

articles emphasizing various important topics that

complemented the GEF's action coalition were

published.

d) PSAsand GEFCoalitionsMeeting

Tocommemorae MenstrualHygieneDayin 2022,
three PSAs were created and shared on our social
mediaplatforms.AnushkeShresthaCEQf Makkuse
and MissNepalWorld 2019, BinayKhadka CEQof

Impact

Through this initiative, more than 125 youths were sensitized on GEF,
Bodily Autonomy, and SRHR from 5 provinces of Nepal. The sensitization
program clarified the values of the participants regarding sexual and
reproductive health and rightand bodily autonomy. The reach of digital
initiativeswasmassivewhich helpedusreachnumerousyoungpopulations
indirectly. Similarly 8 newsatrticlespublishedthrough our fellowshiphelped
disseminate information related to GEF and its action doakt among the
wider audiences.
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Nepal APFSDYouth Alliance

(NAYA)! & II

Nepal APFSD Youth Alliance (NAYA) is a platform created by young
individualsandorganizationsvho were part of the APFSLY outhForum
2021. NAYA envisions the youngaple of Nepal at the forefront of
Agenda 2030 for Sustainable Development at the national, regional,
and international levels. Currently, there are nine yoigd and
serving organizations in the working group MAYA (YUWA, -PEER
Nepal, VisibleImpact, RHRNRotaractClubof KathmanduMid-Town,
Nepalese Youth for Climate Action, Blind Youth Association Nepal,
Beyond Beijing Committee, and AsRacific Resource & Research
Centerfor Women) with amembershipof morethan 100youngpeople

in all their divesities.

Activities:
Phasd

a) SocialMedia Activities

During HLPF from 6tb4th July, various social media activities were
conducted on the social media handles of Visible Impact under three
major issues: Gender Equality, SRHR, and Climate Action.8edial
postswere createdto impart updatesaboutthe HLPRand SDG#genda
2030. A series of Facebook posts were shared and a Tweetathon was done.
We Share!’Asociaimediacontestwasconductedthroughthe Facebook
and Instagram pages of Visible Impact wehparticipants shared their
messages/information through a video based on one of the themes of
GenderEquality SRHRandClimateAction.ReactiorSnapwasaunique
contestwhere participantshadto senda messagédo afriend relatedto
themeslike SRHRGenderEquality,and/or ClimateAction. Thereactionof

their friendshasto be recordedandsharedwith Visiblelmpactwith the
consentof their respectivefriends.In both socialmediacontests there
wasahugenumberof participationof youngpeople,whichcreatedsome
buzzanddraggedthe attention of socialmediausers.

b) HighLevelDialogue:Youthat the Forefrontof the SDGs
A virtual event was organized on 21st September 2021, titléidh-
LevelDialogue: Youth at the Forefront of SDGin Nepal”. This web



meeting brought together around 70 participants
from different sectors across the seven provinces of
Nepal. Through the incorporation of sign language
interpretation, caption writing, and language
interpretation from WNepali to English and vice
versa within the program's modality, the program
was successful in accommodating more people in
their diversities. The event was live broadcasted
through the Facebook page of Visible Impact and
ARROW. Key recommendations from HLPF, APFSD,
intergovernmental Fora, and the APFSD Youth
Forum (Nepal) were shared. At the same virtual
event, Nepal APFSD Youth Alliance was launched.
A video presentation was used to launch NAYA.
National and regional Government Officers gave
their remarks on the recommendations and NAYA at
the event. Ms. Kabita Aryal, Chief of Family Planning
and Reproductive Health Section, Family Welfare
Division, Mr. Milan Dhungana, Under Secretary
(Tech.), Ministry of Forest and Environment, Mr.
Khil Raj Rai, Program Director of National Planning
Commission, and Mr. Bamdev Chhetri Gautam, Vice-
Chair, provincial Policy, and Planning Commission,
Lumbini Province, gave their remarks and were
positive towards recommendations presented in the
program.

The High-Level Dialogue Summary Paper & Call to
Action developed as an outcome of the High-Level
Dialogue was personally shared with the concerned
stakeholders from different government offices such
as the Ministry of Health and Population, the Family
Welfare Division, the National Planning Commission,
the Ministry of Women, Children and Senior Citizen,
and the Ministry of Forest and Environment, etc.
to hold them accountable for what they have
committed.

¢) Provincial Youth Consultations

NAVYA also supported the provincial youth consultations
organized by YUWA under RHRN Il. The provincial youth
consultations were conducted in all 7 provinces of
Nepal, where youth in their diversities from the region
were gathered for an in-depth discussion on SDG 4:
Quality Education, and SDG 5: Gender Equality. The
issues and recommendations based on the specific
provinces were generated by the young people. The
outcomes from the provincial youth consultations were
further incorporated in the final document of Nepal’s
Call to Action for APFSD 2022.

d) National Youth Conclave

After the completion of the provincial youth
consultations, NAYA organized the National Youth
Conclave on 4th March 2022 to gather youth
perspectives on the implementations of SDGs in
Nepal, and discuss the issues and challenges, and
recommendations for the achievement of Agenda
2030. The outcome of the youth conclave was
documented as Nepal’s Call to Action for APFSD 2022,
which was an important resource for the Regional
APFSD Youth Forum 2022.

Phase Il

a) Social Media Activities

Similar to phase |, different infographics were shared
through our social media handles during the second
phase of NAYA. Different SDGs (Goal 4, 5, 14, 15, and
17) that were being reviewed during the HLPF 2022
were focused on for these infographics.

Impact

The main outcome of NAYA | is that we were able
to bring many youths from Nepal under one roof
to advocate for the SDGs implementation in Nepal,
giving them an opportunity to interact with key
decision-makers and put forward their suggestions
and recommendations. The government officials
also gave their commitment to engaging youth
at the forefront of the Sustainable Development
Agenda at their respective workplaces and areas of
work during the High-Level Dialogue. The outcome
of the program was documented as a Call to Action.
The recommendations gathered during the National
Youth Conclave were used to feed in to prepare a
Nepal-specific call to action during the APFSD 2022.

kil
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Policy, Advocacy,and
Communication Enhanced

(PACE)

To elevate the issue of youth contraceptive discontinuation among
provincial health policymakers, Visible Impact executed project PACE
(Policy, Advocacy, and Communication Enhanced for Population a
Reproductive Health) between January and March 2022 with the
support of PRB (Population Reference Bureau).

Activities:

a) Lobbymeetingswith provincialhealth policymakers

With an aim to advocate for provincial policies that support young
people's acces to highquality, stigmafree family planning, and
contraceptive services and information Provincial Advocacy Meetings
in five provinces of NepalProvince 1, Gandaki, Bagmati, Karnali, and
Lumbiniprovinceswere conductedwith the participationof provincial
healthauthoritieslike the Ministry of Healthand Population,Ministry

of Social Development, Provincial Health Directorate, Health Offices,
Provincial Health Logistic Management Centre, and Provincial Health
Training Centre.




b) Development and distribution of IEC material
on Youth Contraceptive Discontinuation

IEC material on youth contraceptive discontinuation
was developed both in Nepaliand English languages
and was distributed among policymakers and
young people. The IEC includes a definition of
contraceptive discontinuation, discontinuation
status in Nepal, reasons for discontinuation, and
ways in which policymakers can address the issue.

Impact

The advocacy meetings provided policymakers with
the space to reflect upon the situation of youth
contraceptive use in their province, and according
to them, it was the first time that all of the related
officials discussed the issue.

a

{2\
./

The meetings have taken forward the agenda of
putting young people at the forefront of their SRHR
plans and policies, including the family planning
initiatives. Alongside, IEC materials on youth
contraceptive discontinuation developed in Nepali
and English languages further helped them remain
sensitized on the issue for the long run.

1/

o
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Bahadur

Project| &

Visiblelmpact,in collaborationwith BahadurSociaProject,organized

a 3day intensive Menstrual Health Management (MHM) and Sexual
and Reproductive Health and Rights (SRHR) traininghepang girls

of Gorkha in 2021 and 2022, respectively. The training was organized
with the objective of building their leadership, knowledge, and skills
on MHM and SRHR with an objective to equip them with factual and
adequate knowledge, attitude, and practice in theseas.

Activities

a) Selectionof the TrainingParticipants

These participants were carefully selected based on their interest in
the issue, passion to learn, and some prior experiences garnered in
the community. In the second phase, among the eight, fouhem

were from the batchof 2021MenstrualHygieneManagemen{MHM)
training, while the rest four were new participants.




b) Need Assessment and Tailoring of Contents
After completion of the selection phase, the
Visible Impact team individually reached out to all
the girls through phone calls in order to develop
an understanding of their level of knowledge on
MHM/SRHR and of their community context and
developed the training contents accordingly in
consultation with the Bahadur team.

¢) Training of Trainers for Young Girls

The need assessment was then accompanied by
a 3-day in—person extensive training on MHM/
SRHR for the selected Chepang girls. The sessions
on MHM were derived from the MHM Facilitation
Guide developed by Visible Impact, which has been
implemented for more than 5 years in more than
50 schools throughout Nepal. These MHM sessions
also served as refresher training for our previous

batch of participants.

Impact

Participants who had attended the previous year's
MHM training had become way more expressive
and confident than they used to be the previous
year.

Additionally, the overall change in the knowledge
of SRHR observed through pre-and post-tests for
all the participants, on average, was 22%. Post-
training completion, the eight Chepang girls were
enabled to initiate conversations surrounding
a plethora of components of SRHR, along with
leading community-based workshops in the Gorkha
district.

15
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Youth4GenerationEquality:
Phasel & I

TheGeneratiorEqualityForum(GEFjsaglobalgatheringto accelerate

equality, leadership, and opportunity for women and girls worldwide,

convened by UN Women and -bosted by the governments of

Mexico and France. The forum was an oppottyrio demonstrate
complementaritybetweenthe InternationalConferenceon Population

and Development (ICPD) and the Beijing agenda, which in turn

contributesto achievingsustainabledevelopmentgoals.TheYouthfor
GenerationEqualitycampaigrnunder GEFphasel and phasell focused

2y GKS (GKSYS 2F a.2RAf@& !ldzizy2yYyeé |yR {S
I SIFfGK FYyR wAdaKiaéd IyYyR aDSYRSNJ . FaSR =4
generate national commitments from the Family Welfare Division,

National Women Commission (NWC) and Mimistry of Health and

Population(MoHP)or the FamilyWelfare Division(FWD)n partnership

with YUWA.

Ed
2 f

N

Objectives:

To start a youth movement in Nepal for Generation Equality with

GKS FT20dza 2y FOGA2Yy O2FftAGA2Y F2N) W. 2RA{& ! dziz2y?2
Tohaveyoung peopleat the forefront of advocacyor anintervention

from the government on the acceleration and localization of the

global acceleration plan from the Generation Equality Forum.

Toensureat leastone commitmentfrom the concernedgovernment

authoritiSa F2NJ 6GKS ARSYGAFASR ! OGA2y [ 2FfAGA2Y UGKSY
ldzizy2Ye |yR {wlwQod

Activities
Phasd

a) National SDGConvo

Theeventbroughtthe key stakeholdersand youngpeopleto avirtual
forumto discusghe statusof SDG$n Nepal,pointingout the progress
andits challengesAround60 participants consistingf youth activists,
CSOs, experts, and government officials joined the discussion forum
through the platform of Zoom.



b) SocialMedia Contest

Marking Global Goals week, a wedekg event
for adion, awareness, and accountability for
Sustainable Development Goals, Visible Impact
organized a social media quiz contest where
questions related to SDGs were asked to the
audience.

c) Consultation Meeting with Right Here Right
Now (RHRN)

A meeting with the Right Here Right Now
(RHRN)network was organized with the aim

of introducing the network members to the
Youth4GenerationEquality campaign as well as
seekingtheir input for the draft commitments

on Comprehensive Sexuality Education, Family
Planning, and Safe Abortion. Participants
representing all three organizations of the RHRN
network, i.e., Beyond Beijing Committee (BBC),

FWD for the finalization of the commitments on
Family Planning and Safe Abortion in Nepal

Impact

Thecommitmentof the FamilyWelfare Divisionto
thisauspiciougplatform reflectsa high-leveladdress
to not only the action coalition but to the cause of
BodilyAutonomyand SRHRisawhole. Thesetotal

of five commitmentswill further aidin shapingand
ensuringdesiredachievementdargetedby several
legislations in Nepal that speak for SRHR.

In a larger picture, commitment to Safe Abortion
also sends a positive message to the world about
embracing more liberal provisions.

Finalizedcommitments:

Foster Public Private Partnership (PPP)

Blue Diamond Society (BDS), and YUWA, were increase the accessibility of modern famn

present and the overall discussion has been very
helpful in shaping the commitments arfdrther
polishing it. The consultation also mapped out
relevantgovernmentauthoritiesfor the upcoming
write shop as well as the overall commitment
making process.

d) Consultation Meeting with the Reproductive
Health RightsWorking Group(RHRWG)

The RHRWG experts were invited to seek !
insights and inputs for our draft commitments
on safe abortion on 15th Nember 2021. Th
meeting was participated by the representati
of the leading organizations on abortion |
Forumfor Women,Law,and Developmen{FWLD]
Population Services International (PSI), M
Stopes Nepal, etc., who provided guidance
insights towards our draft commitment as well
the next steps forward.

Phasdl

a) Advocacy for FWD/MoHP's Commitment

Bodily Autonomy & SRHR

Thisactivity is the follow-up to the efforts madein
the previous cycle of this campaign and is the -
step inthe commitment generation process 1
FWD.Severalrounds of meetingswere held with

planning services and to reduce the unmet ne
of family planning

Gradually expand at least 3 and 5 types
contraceptives in the health institutions at .
levels

Ensure that family planning information a
services are accessible to the people v
disabilities

Support and promote evidence generation
focused on seltare interventions on safe

abortion.
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Wo me rrind Asia:

Claiming Our Voices, Building
on Beljing +25

VisiblelmpactimplementedClaimingOur Voices Buildingon Beijing

+25 outcomes to engage and advocate young females from diverse
groups in the Beijing +25 and Generation Equality Femeiated
proceaaSa |yR F2ftft2¢ dzZlJ gAGK &dzLIR2 NI FNRY
(WFA). The selected young people had the opportunity to capacitate
themselves on gendeelated advocacy processes, Beijing +25
outcomes, Generation Equality Forum, and its advocacy forums.
Despite deades of movements for equality, not a single country
today canclaimto haveachievedgenderequality. Consideringyoung
femalesasadvocatesand changeagents this projecttargetedyoung
people to hold our governments accountable for commitments they
made 25 years ago, and advocate for new and urgent issues to be
addressed now and through future review processes.

Activities

a) Webinar Series:

Young Feminist Champions had shared their learning with a wider
audience via a series of webinars. They focusedasely discussed
yetimportantissuesThewebinaralsohostedanexpertspeakeralong

with the young participants.

b) YouthConsultation:

A youth consultation was held with the participation of 30+ young

people on one of the Action Coalition of GeneratiBquality Forum.

¢CKS YIFIAY IAY 2F GKS O2yadZ GFGA2y 4l a G2
from diverse youths on priority action areas of Bodily Autonomy and
SexuabndReproductivdHealthandRightsActionCoalition.Therewas

representation from rural youthgseople with disabilities, and sexual

and gender minorities as well. Recommendations were generated

after a fruitful discussion with the youths.

22y8yQa
ISYySNI GS



¢) Social Media Contests:

Various social media contests were organized. A
Greeting Card contest was held with themes based
on Gender Equality, Women’s empowerment, and
women’s rights on the occasion of Vijaya Dashami.

Impact

We worked with 10 young females from a diverse
group, including sexual and gender minorities
and people with disabilities, and developed them
as advocates which enabled them to bring new
issues unique to this generation, such as climate
change, online harassment, and COVID-19, to the
forefront of discussions. This global pandemic has
demonstrated that women’s rights and gender
equality are more important than ever. All the
young feminists have enhanced their skills in the
gender-related advocacy process and can speak for
women’s rights and empowerment with decision-
makers.

19
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Youth for Accessto Abortion
for Youth (YAAY)

VisiblelmpacthasbeenimplementingYouthfor Access$o Abortionfor
Youth (YAAY), an advocacy program to advocate for stipgraand
youth-friendly safe abortion services at the national and preiah
level with support from SAAF (Safe Abortion Action Fund) since
January 2020. Despite the legalization of abortion, more than half of
abortionsare still unsafein Nepal,andyoungpeopleare often the most
marginalizedmostlydueto related stigma.Consideringyoungpeople

as beneficiaries and change agents, this project targets young people
in order to shift negative attitudes and enhance awareness regarding
the availability of safe and legal abortion for free in Nepal.

Activities:

a) CommunitySessiason Abortion and SRHR:

Theyouth championsvere engagedn conductingcommunitysessions.
Theyconductedphysicalandvirtual sessionsvith diverseparticipants
from their respective provinces. Altogether, 26 community sessions
were conductedby the youth championsin the fiscalyear 2021/22.

The sessions incorporated topics
such as SRHR, contraception, and
abortion, the legalities of abortion,
the status and trend of abortion,
and the role of men in abortion.
Youth champions also collaboratedy .
with some d the local organizations |
and institutions that included FPAN,
Marie Stopes Nepal, schools and
colleges, and health institutions. Thep#
sessionsvere verymuchappreciated
by the participants and have played
animportantrolein sensitizingsoung
people and community people on
various aspects of abortion.




b) Lobby Meetings:

Three lobby meetings were organized with the
provincial government and stakeholders in Province
1, Bagmati Province, and Sudharpaschim Province
with concerned stakeholders to discuss the youth-
related safe abortion issues in provincial policies
and programs. These meetings have sensitized
the provincial government on the youth lens in safe
abortion programs, and also raised commitments
towards enabling an environment for young people
to access safe abortion services in the provinces.

In Province 1, the government stakeholders also
committed to organizing more community-based
sessions on Safe Abortion for young people in
collaboration with youth champions of YAAY. In
Bagmati Province, Health Minister expressed, "We
are very serious about youth issues and we try our
best to address them. This is also the reason why
all of us participated in the meeting today. Thank
you for bringing all of us together, this will have
a significant contribution in shaping our budget
plan for the upcoming fiscal year." Furthermore,
Dhangadi municipality even committed to ensuring
a budget for safe abortion programs in the next
fiscal year.

c) Webinar Series on Abortion and its Intersections
(Sexuality and Abortion, Abortion and Disability,
Politics of Sex-Selective Abortion, and Digital
Advocacy and Abortion):

To build on community campaigns led by youth
champions, webinars to sensitize young people
were also conducted to allow a larger reach. Four
webinars on abortion and intersectional issues
(sexuality, disability, digital advocacy, and sex-
selective abortion) were conducted. They covered
issues like sexual behavior, contraception, sexual
violence, sexual orientation, comprehensive
sexuality education, laws, religion, culture,
representation of people with disability in SRHR
policies, etc. The facilitators were youth SRHR
activists allowing peer learning models. In order to
assess the change in knowledge and attitude of the
participants’ pre and post-test were done during
the sessions.

d) Production of a Youth-Friendly Information

Booklet

In coordination with the National Health Education
Information and Communication Center (NHEICC)
under the Ministry of Health and Population, an
IEC booklet has been developed. It is a two-pager
document with youth-friendly illustrations in the
Nepali language that comprises the legal provisions
on safe abortion and links to websites, social media
pages, and toll-free numbers to help young people
access more information on safe abortion. It was
reprinted again and distributed through community
sessions.

e) Screening of PSA Videos on Safe Abortion on a
TV Channel

Public Service Announcements (PSAs) on safe
abortion were broadcasted on News24 national
television 14 times for 14 consecutive days. The
PSA’s reach, as provided by the television network
is as such: YouTube: 15000, online viewers: 5000,
real-time viewers: 250000.

f) Dissemination of PSA in Local Radios

Audio PSAs linking safe abortion and COVID-19
were developed in seven languages (Nepali,
Maithili, Magar, Tamang, Doteli, Limbu, and Tharu).
The PSAs developed in local languages were aired
on twelve radio stations with a reach of 43 districts.
Similarly, a 6-episode audio drama series that
focuses on abortion stigmas, myths, legalities, and
young people was aired in all 7 provinces, which
had an estimated total reach of 5,800,000.

g) Production of IEC Booklet in Braille and Larger
Font

The booklet that was developed in collaboration
with the National Health Education Information
and Communication Center (NHEICC) has also
been developed in braille and a larger font to cater
to the needs of the visually impaired and those
with low vision. They were distributed across all
the provinces in collaboration with the relevant
organizations working with blind and visually
impaired people.

h) Production of Stickers
Information
Stickers with Safe Abortion

providing SRHR

message were
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